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Strong sales
boost Apple

^I-ri^O 'aputer
toc.'s fourth quarter
earnings soared on
strong sales oflaptop
computers and its pop-
ular iPod music play-
ers, helping the com-
pany notch its highest
revenue for the quarter
In nine years.

For the three months
ended Sept. 25, Apple
said it earned S106 mil-
lion, or 26 cents per
share. In the same pe-

Jeremy Kestler, 32, of Tinton Falls shows off the combination hamper and laundry basket that earned
him a spot on the QVC home-shopping channel. <siw PHOTO: BOS BIEUQ

Area inventor could clean up
if his LaundraPak takes off

By DENNIS P. CARMODY
ASSISTANT BUSINESS EDITOR

It took entrepreneur
Jeremy B. Kestler about
three years and S50,000 to
turn an idea into a real
business, but he only had
six minutes to make the
most important sales
pitch ofhis life.

Kestler, a 32-year-old
Tinton Falls resident who
created LaundraPak, a
product that works as
both a hamper and a
laundry basket and can
be toted like a backpack.
had been working stead-
ily at making his dream a
reality. Earlier this year,

he won a coveted slot ded-
icated to new inventions
on QVC, the home-shop-
ping channel.

Suddenly, he needed to
turn a few prototypes into
1,200 real products, and
he had to rely on his own
salesmanship to move as
many of those products
as he could during the
six-minute segment he
had in front of a national
audience.

"You invest in the in-
ventory, you invest in the
freight," Kestler said.
"You assume all the risk.
All that (QVC is) risking
is their air time, which,
of course, they don't get

back."
Such is the life of an

entrepreneur who is try-
ing to convince people to
buy his idea, a fellow who
once rode the roller
coaster of the tech boom
and now is looking to run
a more practical busi-
ness.

"If those guys (the dot-
commers) can go out and
raise 330 million for a rel-
atively harebrained idea,
and I'm sitting on some-
thing that represents a
real need — well, I think
that's what drives entre-
preneurs," Kestler said.

See LaundraPak, Page F2

"if those guys
(the dot-commers)
can go out and
raise $30 million for
a relatively hare-
brained idea, and
I'm sitting on some-
thing that repre-
sents a real need —
well, 1 think that's
what drives entre-
preneurs."

— Jeremy Kesller,
inventor

LaundraPak
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Kestler, who this week
started selling his LaundraPak
at the Monmouth University
bookstore in West Long Branch,
sees college students as his
chief customers. That's fitting,
because he started on this road
when he was a college student
himself.

While attending Princeton
University, doing the laundry
meant, "I had to go down three
flights of stairs, across the quad
and into the basement of the
neighboring building," the
Short Hills native said.

Doors a problem
Carrying his clothes in a

hamper or laundry basket was
awkward, especially when faced
with the heavy fire doors com-
mon to college dormitories and
no free hands to pull them open.
Often, cleaned clothes would
spill onto the ground.

Thus was the idea of a laun-
dry backpack horn. Other man-
ufacturers had created back-
packs designed for laundry, but
Kestler believed his idea had a
leg up because he wanted some-
thing that could be slung over
the back of a closet door too.
"That not only saves your back,
it also saves you space," he
said.

Over the years, even after
Kestler graduated in 1994 and
then went on to get his MBA
from Georgetown University, he
kept pursuing the idea, looking
to see if any impassable road-
blocks existed. "I did my re-
search gradually and never
found a reason to stop," Kestier
said.

During this time he worked
for a number of companies, in-
cluding a dot-corn company,
eventually finding himself out
of work in April 2001 when the
dot-corn bubble burst. After
that, he started paying more at-
tention to his LaundraPak idea.

In the meantime, he worked
as a small business consultant
in the Atlanta area (He and his
wife, Lisa, moved there so she
could attend graduate school at
Emory University.) to pay the
bills, and as he gave advice to
other entrepreneurs, he learned
about starting a business him-
self. He got a seamstress to
make a few prototypes of what
he had in mind and started
knocking on doors. Retailers
were reluctant to make the
move, however.

"Companies thought it was a
good idea, but they didn't want
to take the plunge until I had
demonstrated it was viable at
the retail level," Kestler said.

Waited in line
That's where QVC came in.

He attended a product search
show in Atlanta, where he stood
on line with hundreds of fellow
entrepreneurs lugging all man-
ner of better mousetraps.

"I saw one guy with some-
thing that looked like a mini-
coffee table with four surge pro-
tectors attached," Kestler re-
called. "I thought, 'Oh my gosh,
what have I gotten myself
into?'"

He met with a woman from
QVC. who spent maybe a min-

ute looking both him and the
LaundraPak up and down.
while asking him a few basic
questions. She seemed to like it.
and a few weeks later he got a
call asking him to come on the
show and hawk his product.

"It was a whirlwind dealing
with them for four months."
Kestler said.

He had to arrange for a manu-
facturer in China to make 1.200
of the bags — 600 red and 600
blue — and then ship them
across the Pacific to Tacoma.
Wash., where what should have

"I saw one guy with

a mini-coffee table with
four surge protectors at-
tached. I thought, 'Oh my
gosh, what have I gotten
myself into?'"

— Jeremy Kestler.

been a one-day inspection pro-
cess took several days because
Kestler was a new importer and
homeland security officials took
extra time. That led the ship-
ment to miss a couple of trains
on its way to QVC's warehouse
in Rocky Mount, N.C.

In the meantime, he moved
from his home in Atlanta to
Tinton Falls when his wife got a
job as a psychologist at Jersey
Shore University Medical Cen-
ter in Neptune.

But the LaundraPaks made it.
and on Aug. 31 he got his six
minutes of fame at QVC's studio
in West Chester, Pa. He man-
aged to sell about 200 of the bags
during that patch of time, leav-
ing him with about a thousand.
To that he has since added
about 360 yellow bags for his
sales efforts.

Some doors opened
The QVC experience has

helped open some doors. Bill
Rainey. manager of the Mon-
mouth University bookstore, de-
cided to take a dozen of the
LaundraPaks to see how they
will sell.

"A lot of people think they
have a unique product, but they
don't," he said. "This was differ-
ent. That's what attracted us to
it."

He's also selling his Laundra-
Paks at Kennesaw State Univer-
sity in Georgia, and has orders
from bookstores at Princeton,
Pennsylvania State University
and Gettysburg College. He also
received an order from the Par-
adies Shops, an Atlanta com-
pany that runs a variety of air-
port shops, to sell the
LaundraPaks at airports in Con-
necticut, South Carolina and
Texas. They can also be pur-
chased for S34.95. plus shipping,
from his Web site, www.laun-
drapak.com. and they are still
on sale at www.qvc.com. too.

Kestler has plans for another
model with wheels, and he's got-
ten some interest from big re-
tailers like Bed Bath & Beyond
and The Container Store, which
has kept him motivated.

"It's important to have those
experiences, because it really
keeps the wind in your sails,"
Kestler said.
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DIRTY LAUNDRY Eventually, it has to be

done. Make it easier for your favorite col-

lege student with a LaundraPak, the over-

the-door laundry backpack. Invented by an

enterprising Princeton grad, Jeremy Kestler

'94, the LaundraPak holds two loads of

dirty socks and your family's assorted gar-

ments, and can be slung over the shoulder.

You'll find it for around $35 at the Princeton

U-Store (609-921 -8500), along with all your

back-to-school needs.
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Bag to basics
By: Melinda Sherwood , Business Editor

Inventor combines functionality of a hamper with the convenience of a backpack.
Every inventor has that "lightbulb" moment — the moment he realizes an obvious solution to one of life's perennial

problems.
For Jeremy Kestler, that moment occurred at Princeton University, where he was studying English.
"I had a window out onto the quad and I would see everyone struggling out in the rain to get these big heavy fire doors

opened" while carrying their laundry baskets, he said.
What if, he posed, you could combine the functionality of a hamper with the convenience of a backpack?
Thus was born the LaundraPak — a hamper that doubles as a backpack, and boasts an agreeable price tag.
"What I designed is a oversized backpack that you can sell for a low price, which doesn't really exist in the market

today," said Mr. Kestler, a Tinton Falls resident who recently appeared on QVC with his new product.
The LaundraPak holds up to two loads of laundry, has a wide top opening, and hangs over a door in its hamper mode. It

then zips up and can be slung over the shoulder for easy transport.
The bag, which retails for $34.99, is now available at bookstores at Rutgers Cook College, Monmouth University,

Gettysburg College and Penn State in Pennsylvania, and Kennesaw State University in Georgia. The Princeton University
Store, which has placed a small initial order, also expressed an interest in featuring the product for back-to-school time next
year.

But Mr. Kestler, who graduated from Princeton in 1994 and earned an MBA from Georgetown University, doesn't intend
to stop here — he's lobbying for the product to be sold in some of the nation's largest back-to-school retailers, such as Bed,
Bath & Beyond and Linens-n-Things.

This is not Mr. Kestler's first invention. He was also selected as one of 120 semifinalists in an invention contest for
Staples Office Products in which he exhibited his "Tapeler" — a combination stapler and tape dispenser that saves desktop
space.

"Hopefully I'll be able to license that idea to someone," he said.
In April, Mr. Kestler showed the LaundraPak to a representative of QVC when its National Product Search Discovery

Tour landed in Atlanta, Ga., where he was then working as a small business consultant. The representative loved the
concept — and the fact that it wasn't currently sold anywhere else — and he won the chance to appear in August with 14
other entrepreneurs on a two-hour live QVC broadcast celebrating National Inventor's Month. He had to scramble to order
1,200 of the bags from a manufacturer in China, but he managed to sell about 200 of the bags on the show.

He's currently seeking investors, retail partners and licensing partners for the LaundraPak product, while working on
some other inventions in the meantime.

"I have a million other ideas along these lines as far as convenience, not just for laundry but for bags," he said.
"What separates me from a lot of inventors is I have a business and marketing background," he continued. "I think I have the marketing smarts to tell if an idea is a complete lark,

or if there is real market potential."
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Jeremy Kestler, a 1994 Princeton University
graduate, shows off LaundraPak, a hamper that
doubles as a backpack, at Monmouth University
bookstore.
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